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tournaments. The guaranteed first printing is 28,000

COMMISSION AND CASH DISCOUNT
Commission to advertising agencies recognized
by the publisher is 15% on gross hilling provided
invoice is paid within 30 days of hilling date.
Cash discount - 2% of net, after agency commis-
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The International Game Fish Association

is a not-for-profit organization committed to
the conservation of game fish and the
promotion of responsible, ethical angling
practices through science, education,
rule making and record keeping.

INTERNATIONAL GAME FISH ASSOCIATION
INTERNATIONAL FISHING HALL OF FAME

300 GuLF STREAM WAY
g e DANIA BEACH, FLORIDA 33004 USA
' *ts;,.“;a;a\*’” PHONE (954) 927-2628 - Fax (954) 924-4299

E-MAIL: HQ@IGFA.ORG * WWW.IGFA.ORG

INTERNATIONAL GAME FisH ASSOCIATION
LoG on 1o www.IGFA.ORG
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Reach an exclusive listing of saltwater and freshwater anglers all year long
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of the following: PDF, TIFF, EPS, JPEG.

If materials are to be supplied as afile directly from an

application program such as Quark Xpress, Photoshop, or

Bill to: agency (4 advertiser 1
Authorized by:
Name:

CONTRACT AND COPY REGULATIONS
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